THERAPEUTICS

Case Study

How digital therapeutics platform helps
pharma tap into patients across India
Digital patient support programmes reach out to
untapped rural markets and offer the combined
power of increased access, awareness and adherence

Overview
The Rs 85,000-crore1 pharma industry in India has been predominantly driven by urban demand. The industry earns
two-third of its revenues from metros and towns with a population of more than a lakh.
Penetration in rural areas is limited to short-term, acute therapy products to treat infectious or contagious disease.
However, according to a study conducted by the George Institute for International Health in 45 villages in east and
west Godavari districts of Andhra Pradesh, diseases of the cardiovascular system, such as heart attacks and stroke
caused 32% of deaths in this region.
Large pharmaceutical companies are soon to reach their saturation point when it comes to growth in urban setups.
Now, with new product launches contributing to only around 1% of the market, there is a large dependence on
volumes with an increasing emphasis on reaching Tier 3 cities and towns. But reaching tier 3 has its own share of
challenges; poor health infrastructure, low affordability, fewermedical representatives, and patchy distribution
network to note a few.

Our Solution
Digital therapeutics has been a game-changer in bridging the gap between tier 2 and 3 populations with pharma.
The Wellthy Care solution, offered in English and 3 local languages ( Hindi, Bangla and Kannada), saw an overall
patient enrolment from tier 2, 3 cities accounting for 53% of all users with almost a third coming from Tier 3 cities.
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The Digital Patient Support Programme was distributed through packs or via doctor driven prescriptions.
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The fact that the DTx is available in local languages and with Health Coaches familiar with the cultural considerations
of the region simply aid in adoption by making patients more comfortable.
DTx enables easy scalability and continued access to care for patients even in difficult to access cities ensuring
pharma goes where no such company has gone before.

Conclusion
The fact that the DTx is available in local languages and with Health Coaches familiar with the cultural considerations
of the region simply aid in adoption by making patients more comfortable.
DTx enables easy scalability and continued access to care for patients even in difficult to access cities ensuring pharma
goes where no such company has gone before.
Digital Therapeutics works on two levels; creating an impact on population-level health and furthering business
outcomes. A multilingual approach via health coaches assists in better comprehension of the programme along with
good patient engagement. The high levels of interest in the therapy in these cities emphasizes the importance and
need for locally adaptable and easily scalable solutions

Quotes
“I support about 30 patients through our Bengali solution. I have noticed that most of them are living in smaller
towns in West Bengal. They are older and not very comfortable with using a smartphone. They prefer to talk over
the phone.
When I first began explaining how the platform works, there was some resistance. But patients feel a greater
comfort when speaking in their native tongue. In my experience, I have seen that they are also glad to not have to
explain themselves. For example, I understand a lot of Bengalis need rice in every meal. Instead of asking them to
give it up, which would seem like a big ask, I suggest reducing portion size. Patients have said to me, ‘I need to
eat a sweet every day. You know how it is...’ I believe that this openness comes from the ease of use that the
multilingual feature offers.”
Payal Purkayastha,
Senior Health Coach

“It was my son who got me the Wellthy Care app. He worries about me because I live in our hometown and he
can’t visit as often. I’m not very good with technology honestly; I was not sure how to operate it.
She told me how to use the platform, how to make small changes in my diet and helped me log my details as well.
There were days when I didn’t feel like following my diet but she was respectful and talked me through those days.
I have been able to see how this lifestyle change has helped stabilise my blood sugar levels. I feel more energetic
and my son is also very happy to see me get better.”
Baishali (name changed),
50 years old,
Bengali Patient, Durgapur

1. https://retail.economictimes.indiatimes.com/news/health-and-beauty/pharmacy/why-pharmaceutical-firms-in-india-hardly-took-the-village-road/47959795
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